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Our Mission

To provide a comfortable home away from home
where you can work, visit with friends, and nourish
your mind with quality drinks, food, and connection
with the local neighborhood.

We Value

e (Connection
e Creativity
¢ Nourishment

Our Brand
Personality Is
e Charming

e Elegant

e Timeless

e Relaxed

e Minimal

‘Why ‘We're Here

We want to encourage our customers to connect with the world in a creative way,
whether that be a cup of joe to help them focus, a place to work and let their creative
juices flow, or a comfy couch to converse with a friend. We want the coffee shop to
be a place where connections are made, and imaginations are ignited.

“Inspired by Life”
MUSE COFFEE got its name and inspiration from the classical Muses, who inspired

great art and creativity in the world. We hope to bring a spark of creativity to the
modern world with a classical touch that is timeless and elegant.
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(Color Scheme
Primary Colors:
Main Color
HEX: 3B1829
RGB: 59,24,41

CMYK: 58,84,55,66

Second Color
HEX: 7A5166

RGB: 122,81,102
CMYK: 51,72,42,18
Third Color
HEX: D9CED4

RGB: 217,206,212
CMYK:0,4,2,15

Accent Colors:

Guidelines for using these colors:

. Only use the light purple on dark backgrounds for

Dark Green
accessibility reasons. HEX: 183B18
RGB: 24,59,24
CMYK: 80,48,93,60

. We also use medium and light purple to create
zero and hover states on the web.

. Light green has an accessible alternative (HEX#
#5E7F5C) when used on white backgrounds.
. Dark or light green can be used as accent colors.

Light Green
HEX: 81A47F
RGB: 129,164,127
CMYK: 53,21,59,2
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‘Typography & Typescale

36pt
Berkshire Swash Reqular

36pt
Share

18pt
PT Sans Bold

14pt
PT Sans Regular

Muse Coffee

Large blocks of text

NAVIGATION MENU

BODY TEXT -A little extra text here so we
can get a sense of sizing

Berkshire Swash:

An alluring, feminine font
that invokes the mystery and
grace of the ancient muses.

Share & PT Sans:

Sans serif fonts that offer a
clean and modern look, with
distinctive features of
contemporary humanistic
designs that align with our

mission of inspiring creativity,
and focusing on people’s needs,

emotions, and well-being.

‘Berkshire Swash ‘Regular
abcoefghijkimnoporstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Share - Bold, Italic, Regular, Bold Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVIWXYZ

1234567890

PT Sans - Bold, /talic, Regular, Bold Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890
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‘Logo & ‘Variations

WY
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Muse Coffee Muse Coffee

Main Logo Reverse Logo

Backgrounds & Colors: Use on White background, or any color from our color scheme.
Do not put on busy, patterned backgrounds. Only use colors from our color scheme.

Clearspace: Keep the area around the logo relatively clear, with a minimun clearspace
of 1/3 the width of the logo. No other logos or graphic elements should infringe on
its space.

Sizing: Scale and proportion are determined by the available space, aesthetics,
funtion & visibility.

Other Logo Guidelines

Tricolor logos allowed only Always include “Coffee”
on white backgrounds in or around the logo

TN Muse
0
&
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Iconography

Icons can be used throughout the website and other
promotional material to highlight key elements about
our product or services. They can also be used when
creating a layout with other brand elements and a
photograph or illustration.

Standards for Icons:

e Use a minimum color palette that
consists of only our primary colors.
* |cons should be flat with no depth.

D * |cons should have simple identifiable

shapes that represent our products
and services.

Icons can be used for:

* Products

e Features

e Social Media
» Resources

» Services

‘f—
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Image Guidelines:

Images should reflect
our brand personality,
focusing on imagery

iStock’
that is: : Crea: Nomadsou
e Charming
e Elegant
e Timeless
e Relaxed
e Minimal

iStock ¢ =z
Credit: Probuxtor ‘ ‘ — - s
[ Qj\ - -

- = /

iStock
Credit: YakobchukoOlena

Y,
-

*These are only examples. Photos will need to be purchsed from iStock before use.



Image Guidelines:

Focus on colors that have
tones from our color palette.
Product photos are crisp and
clean, whereas coffee tones
are darker, and photos of
people have a contemplative
and warm feel.

Use photos that show:

e Community

e Creativity

e Beauty

e The natural world
e Sustainability

Muse Brand Guide 8

iStock’
-..' Credit: NoSystem ima

iStock
Credit: Debbismilrnofl
=

iStock’

Credit: tavan amonratands:

*These are only examples. Photos will need to be purchsed from iStock before use.



Cover Image Guidelines

» Simple, less is more

e Compliments logo

e Matches brand
personality

e Keep text minimal

e Matches brand colors

Profile Photo Guidelines

e Use the reverse
logo with a white
background.

e (Can use the main
logo if there is a dark

background behind it.

e Use the main color
e Do not use text
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Social Media

Z

N

Muse Coffee
@MuseCoffee

U

X

Muse Coffee
aMuseCoffee

Home

G 1 Liked v Message More v Contact Us
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The End

ISJUST ANOTHER BEGINNING!



